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NEW YORK CITY REPORT ON BUSINESS
Hints of New Energy in the City's Economy NY-BCI Current* Mfg. Non-Mfg. Outlook**

September '02 254.0 481 59.4 46.9 50.0
The Big Apple€'s economy continues to improve, and the October 253.2 48.4 59.2 47.2 50.0
latest business surveys contain promising signs for the November 257.6 58.7 54.1 59.2 56.3
future. Activity in the service sector, the lion’s share of the December 2543 434 62.4 413 410
city’s economy, strengthened slightly, according to the latest January 03 253.8 290 58.4 480 611
survey qf purchasing managers conducted by the National February 2a75 373 50.3 35.9 55.0
Association of Purchasing Management-New Y ork (NAPM- March o121 302 748 353 611

NY). The index of nonmanufacturing activity edged up ) ' ' ' ' '
dlightly to 61.9 from an already-healthy level—index levels April 236.1 380 806 333 %63
over 50 imply that a magority of respondents sees an May 2302 383 88 338 611
improving business environment. Responses from those in June 2267 431 928 375 625
manufacturing businesses were dlightly more downbeat in Jduly 224.9 46.2 64.8 4.2 625
the latest survey, echoing a similar moderation found in the August 2217 436 816 394 57.1
national industrial sector. Respondents appear to be September 2222 511 90.2 46.8 625
relatively optimistic about the Big Apple€'s near-term October 226.4 58.2 90.0 54.7 62.5
outlook, with the index of future conditions bouncing back November 2273 51.9 54.4 516 57.4
to asolid 64.3 reading. December 242.6 80.7 82.3 80.5 90.0
i i January '04 257.3 79.4 87.6 785 88.9
The reﬂ_JItsfrqm the NAPM-NY parallel impressive news on February 2672 69.8 754 69.2 786
the region's job market. Earlier, the Bureau of Labor March o718 5.2 746 - 625

statistics reported that the metropolitan area’ s unemployment _ ’ ' ' ' '
rate has declined a full percentage point from year-ago April 282.2 709 803 698 &7
levels, implying that the unemployment rate has reversed May 2871 59.7 527 60.4 625
half its rise during the recession. Employment trends are June 290.9 576 69.6 6.3 60.0
improving in construction, professional and business July 3025 732 64.8 741 785
services, and education and health services, sectors that are August 307.1 59.3 612 59.1 60.0
key for the region. Judging by the area’s unemployment September 3104 56.6 60.1 52.6 60.0
trends, the City’s economy is recovering more quickly than October 3137 56.7 60.0 56.3 50.0
the national economy. November 319.3 611 54.4 619 64.3

* Thisindex is aweighted average of mfg. and non-mfg. ** Not seasonally adjusted.
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The NAPM-New York REPORT ON BUSINESS is amonthly publication of NAPM-New Y ork. Permission is granted to duplicate, republish or quote in whole or in part with credit.

For technical questions on the survey, please call Ms. Lori Ferraro, Research Coordinator, at 212-834-5332. For Internet access, connect to: http://www.napm-ny.org



New York Business Conditions | ndex

The NY business conditions index is a cumulative diffusion index 37 NY Business Conditions | ndex
of the NY C-ared's current business conditions. The BCI tends to 305 |
precede or move with local-area employment. However, the
employment data are available 1 or 2 months later than that of 275 4
the NAPM-NY BCI.
225
Year ago
Nov Oct Sept Aug Nov 175
NY BCI 3193 3137 3104 307.1 227.3
% Change M/M 18 11 11 15 0.4 125
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Current Conditions - Manufacturing vs. Non-Manufacturing Activity
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Quantity of Purchases

Quantity of Purchases
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Prices Paid

Prices Paid

The change from the prior month in prices of items --

goods and services, purchased. Thisis an overall evaluation
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Finished Goods Inventory vs. Expected Use

Finished Goods I nventory Relative to Use
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Raw Materials & Customer Inventory

Material & Customer Stocksvs. Expected Use
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The overall inventory level (units, not dollars) of products
held for sale (finished goods) relative to expected use.
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Inventories

Production Materials

Buying Policy for Production Materials

The period of forward commitment for production materials.
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MRO Supplies

Buying Policy for MRO Supplies
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Capital Equipment

Buying Policy for Capital Expenditures
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Specific Price Changes & Supplier Deliveries

--- PRICE CHANGES --- --- VENDOR DELIVERIES ---
COMMODITIES Nov Oct Sept Nov Oct Sept
Castings 75.0 100.0 100.0 50.0 50.0 50.0
Chemicals 50.0 50.0 100.0 50.0
Computer Hardware +++ 62.5 50.0 66.7 50.0 50.0 50.0
Computer Software +++ 50.0 50.0 50.0 50.0 50.0 50.0
Corrugated Packaging 50.0 67.7 83.3 66.7 50.0 50.0
Electrical Components 50.0 50.0 50.0 50.0 50.0 50.0
Energy 100.0 100.0 100.0 50.0
Ferrous Metals 100.0 100.0 75.0 50.0 50.0
Food Products
Glass
Hydraulic Components
Medical Supplies
Nonferrous Metals +++ 100.0 100.0 50.0 50.0 50.0 50.0
Office Equipment (non-computer) +++ 50.0 50.0 50.0 50.0 50.0 50.0
Office Supplies +++ 50.0 50.0 50.0 50.0 50.0 50.0
Piping & Tubing 100.0 100.0 50.0 50.0 50.0 50.0
Plastics 83.3 75.0 75.0 50.0 50.0 50.0
Plating 50.0 100.0 50.0 50.0 50.0 50.0
Printing Paper +++ 60.0 100.0 75.0 50.0 50.0 50.0
Rubber Products
Textile Products
Wood & Pulp 100.0 100.0 75.0
Services (Contracted) "Hot Spots" are those commodities & services
Cleaning 50.0 56.3 64.30 |that have experienced upward price pressure
Construction 60.0 64.3 64.30 |with delivery delays (for commodities) for at
Painting 70.0 58.3 58.30 |least three months.
Engineering +++ 50.0 50.0 50.00 [Wherearethe HOT SPOTS?
Architectural +++ 60.0 58.3 58.30
Temporary Personnel +++ 56.3 60.0 61.10
Computer Consultants +++ 58.3 62.5 61.10

+++ = Commodity or service price diffusion index above 50% for at least the last three months.

Itemsin Short Supply

Purchaser Comments

About the Survey

The purpose of the survey isto quickly assess business conditions among manufacturers and non-manufacturing firms/organizations doing
businessin the New York area. The survey results are compiled into three summary measures for: (1) all industries, (2) manufacturing firms,
and (3) non-manufacturing establishments. The manufacturing component can be compared to the ISM Purchasing Manager's Index for the
nation. The survey results are compiled as diffusion indexes, which are calculated by taking the percentage of the respondents answering
higher plus one-half of the percentage of respondents who answer same or no change. Hence, areading of 50% means no change from the
prior month; greater than 50% indicates a faster pace of activity while areading of less than 50% indicates a slowing in the pace of activity.



